How is The Chinese diaspora different From other diasporas?

Primarily use Chinese apps

+ For communication & information
« e.g. login to WeChat +30 times/ day
login to FB 1 time per week

Integrated but not
assimilated

— most have integrated
economically but are less assimilative
than most other immigrant groups
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CHINESE
COMMUNITY

Strong sense of cultural
identity

« even long-term immigrants and
ancestors

+ i.e. language schools, traditional
festivals, community organizations

+ vibrant Chinatowns and Chinese
cultural districts across the world

Hard-coded value
systems
« contrast in fundamental ways

- different concept of politics,
society and sense of self



How are Chinese tourists different from other tourists?

AUTHENTITY]
FAMILIARITY,
VALUE-FOR-MONEY
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Daigou shopping: Chinese abroad
recommending/sending products to China
— see Market video (zupersoft.com)

Carrying the Chinese Firewall: Western apps blocked
on their smartphones and Chinese SIM cards

Chinese payment, thanks: Wish to pay with Alipay,
WeChat pay and Union pay

I need my Chinese food: Essentially pursue Chinese

food and restaurants when travelling

| love to save money: Can usually save more (and

redeem more VAT) if products are available in China



PROBLEM
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I They have a different mindset
and different values, which
has a direct effect on what
they buy, where they trave|,

and which brands they love.
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Chinese people living,
traveling and buying outside
China often lack knowledge
about and connection with
the local lifestyle.
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They primarily use CCP censored and
semi-closed Apps for commmunication
and information

quality information and local network

— and do not facilitate a structured UX
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: — these Apps do not emphasize local
'
\ based on interests and topics
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SOLUTION
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Users can benefit from high
quality content (information,
events, recommendations,
experiences, products and
services) - spanning across
borders, topics and interests.
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,f Dangdi is an open social
. network, that enables deep
\ knowledge about and

Local bridge

interaction with the local
culture, lifestyle and people.

— Dangdi combines ‘community’, ‘e-commerce’
and ‘travel’ in one comprehensive platform
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— By linking the Chinese diaspora with both
Chinese physical travelers (outbound tourists)
and Chinese virtual travelers (CBEC shoppers).
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